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WORKPLACE
TECHPLACE

Technology continues to reshape and
define our everyday lives, however, no
where has the impact been felt more than
in the workplace.

With the rise of digital centric businesses
in London and TMT as the biggest sector
occupying the London office real estate
market, ECN’s workplace audiences are not
only early adopters but also champions of
new technology both in their professional
and personal lives.




WORKPLACE
STREAMINGPLACE

With the rise of SVOD and smartphone adoption, on
the go entertainment has never been more popular
with London workplace audience.
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With a high disposable income and a tech-savy mindset,
Workplace audiences regularly update their devices
and indulge in new technology purchases.
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RESEARCH & SHOP
ONLINE AT WORK

Workplace audience frequently opt for the
convenience of online shopping, getting their
packages delivered to them straight at work.
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BUY GROCERIES ONLINE

With grocery stores offering same day delivery, busy
workplace professionals frequently place grocery shopping
orders at work
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N Workplace audience frequently shop in brick & mortar
stores during work hours using the latest tech.
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EMBRACING

NEW TECHNOLOGIES

Workplace audience are constantly on the look
out for new technologies that make life simple,
easy and efficient.
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WORK HARD
PLAY HARD

Workplace audience indulge in a variety of

entertainment options. Gaming, especially

after-work is a popular way to unwind and
socialise.
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GECN

SMART &
CONNECTED

DUNSTAN HOUSE, 2ND FLOOR
14A ST CROSS STREET
LONDON, ECIN 8XA

PHONE +44 2036 427 620
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